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Carbon
pricing:

Communicating its role
in climate change action

S e n a t e
C O M M U N I C A T I O N  C O U N S E L

Who and what are
we to believe?
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Science
or fantasy?

Science
or politics?

The Greens
vs.
other political 
parties?

Environmental 
advocacy 
groups
vs.
big business?

S e n a t e
C O M M U N I C A T I O N  C O U N S E L

S e n a t e
C O M M U N I C A T I O N  C O U N S E L

Two Two 
different different 
roadsroads

Australia and New Zealand

Photo credit: PatrickSmithPhotography
http://www.flickr.com/photos/patrick-smith-photography/3431233355/
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The key 
arguments

1.1.
We mustWe must
act nowact now

2.2.
Energy Energy 
efficiencyefficiency

3.3.
Need to be Need to be 

internationally internationally 
competitivecompetitive

4.4.
Providing Providing 
investment investment 
certaintycertainty

5.5.
New New 

opportunities: opportunities: 
innovationinnovation
and jobsand jobs

Are
they 
working?

What 
should 

they be?

The key arguments


