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NZWC Vision %ﬁ

THE NEW ZEATAND WINE COMPANY

To be a world class sustainable winery

NZWC Ethos

Produce premium quality wines with minimal
environmental impact

==  Our point of difference: our eco credentials
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THE NEW ZEATAND WINE COMPANY
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NZWC Eco credentials

H

v'Awarded NZ Government’s Green Ribbon Award (2010) for making an
outstanding contribution to protecting the environment

v'World’s first carbon neutral certified winery (Grove Mill in 2006)

v'World’s first Carbon Reduction Label (CRL) certified wine (Mobius in 2010)
v'First CRL certified wine listed in NZ (Mobius) and Australia (Sanctuary)
v"Accredited Sustainable Winegrowing NZ (winery, own & growers vineyards)

v'Bio-Gro Certified Organic (14 hectares of home vineyards and winery)

Green i
? Ribbon
'Awards carboNZeroll

Whatungaro He Tangata cerfified organisation
Toitu He Whenua




Journey Ahead?
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THE NEW ZEATAND WINE COMPANY

the Carbon Trust
LI

carbon-label.com

PLANET[YTY
Carbon Reduction Label e o

#CRL informs consumers of the total carbon reducing with
footprint of a product, from raw materials and “‘“::":“.“"’*
manufacturing right through to disposal or y
recycling of packaging.
¥The label helps people understand how they carbon-label.com
can reduce their own carbon footprint and PLANET YT
fight climate change.

 —
¥Partnered with Planet Ark for Australia CARBON

TRUST

promotion and logo licence.

Making business sense
of climate change

ARK




Why the CRL?

¥ Market imperative to have the ability to
offer unique selling points to customers

¥ USP’s need to be transparent and credible

¥ Enables market-by-market approach

¥ Adds to NZWC’s environmental toolkit

¥ Further emphasises NZWC'’s world leading

position

¥ Capture consumer perception
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Carbon Reduction Label POS

PRCDUCED BY THE WORLD'S FIRST CARBON NEUTRAL CERTIFIED WINERY

SANCTUARY

N BLANC

2010
SAUVIGNON BLANC
MARLBOROUGH NEW ZEALAND
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THE NEW ZEATAND WINE COMPANY

SANCTUARY SAUVIGNON BLANC

AS A'WINERY. WE CFFSET OUR UNAVOIDABLE CARECN EMISSIONS
NOW WE HAVE GONE ONE STEP FURTHER, COMMITTING TO
MEASURING AND REDUCING THE ACTUAL CARBON FOOTERINT
FORTHIS WINE'S ENTIRE LIFECYCLE ENJOY KNOWING YOI HAVE

MADE AN ECOFRIENDLY CHOICE.

THIS IS A REFRESHING, BRIGHT, MARLBOROUGH SAUVIGNON
BLANC SHCWING RIPE TROPICAL FRUIT, CLASSIC HERBAL NOTES

AND ATONGTRY FINISH.

New Zealand W:ne

Produced & battled by

The New Zealand Wine Company Ltd
Waihopsi Valley Rd, Marlborough
New Zealand

Imperted by James Busty Fine Wines

800 Toorak Rd, Hawthom East
VIC 3123 Austraia

13 5% wol
Contains Approx. 8 Standerd Duiuks

9 %41650071007132">

Contains Sulphtes
Fined with milk prodacts,

—

traces may remain.

750ml




Why no footprint number iﬁ;‘g

on the logo? e i
reducing with
the Carbon Trust

» Displaying emissions on logo is optional (footprint 00 ..
is available online) L N

» Without other wine products to compare, the @
figure is without context and potentially confusing
to customers '

» Coles agreed to review this approach as more carbon-label.com
wine products come on board, therefore enabling Vo havo commitiod o
comparability. o e produy ot

partnering with
PLANET XX

What was involved in the iﬁé
assessment? -
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PRODUCT CARBCON FOOTPRINTING




THE NEW ZEATAND WINE COMPANY

Consumer use Disposalirecycling

© Use
[Refrigeration)

Eottling

Disposal
Nandfill]

Retail [ Storage
And Refrigeration)

barefoo!

PRODUCT CARBON FOOTPRINTING

Findings? m@%ﬁm

Contribution to Sanctuary's Footprint
Sanctuary to Australia:
1609 COze / 125ml small Consumer Use, 2 1%

nd of Life, o
glass End of Life, 0.02%

Retail (includes incoming
transport), 9.02%

Grape Growing, 14.47%

Distribution {to RDC), 15.65%

Winemaking, 16.36%

Storage, 0.00%

Botling (includes Packaging
haterials), 42.37%
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Opportunities? <
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» 70% of footprint outside of vineyard and winery
influence

» Potential influence upstream v downstream?

 Biggest potential influence?

Thanks... LE

-
Aiira Sustainability

bare

PRODUCT CARBON FOOTPRINTING

Thanks to Aura Sustainability for their professional
consultancy services related to this project




